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Tesco Exports: Overview 

• £300 million GBP in exports of non-food and ambient 
goods from Poland in 2011-2012 

• 1700 product lines from Poland 

• £26 million GBP in exports of Polish grocery brands 

• Top grocery exports - juices, pates, chocolates, pickles  

• Over 350 Polish branded grocery products 

• Available in 600 stores in the UK and ROI and in 
stores in Hungary, Slovakia and the Czech Republic.   



How it started 

• Tesco Polska signed an agreement with the Polish 

Government on promoting Polish products in the UK in  

November 2002 

• Tesco declared to help Polish producers in entering 

the UK market through own brand products  

• We have worked with various suppliers since 2007 

and gradually increased our orders for export, 

contributing to the upward movement in Polish exports 



Wawel 
 

Wawel, a chocolate manufacturer based in Warsaw, 

supply Tesco UK with some of Poland’s most recognisable chocolate 

brands: ‘Kasztanki’, ‘Michalki’ and ‘Mieszanka Krakowska’.  The company 

employs 700 people. Its exports to Tesco were worth £1.2 million GBP in 

2011/2012. 

 
Tesco started buying from Wawel in 2007 for direct export to our UK 

stores. Since the beginning of our relationship, we have continually 

increased the volume of our orders and the range of products. Business 

with Tesco has tripled since 2007 and now Wawel exports 125 tons to 

Tesco UK each year across 12 different product lines.  

Tesco has invested time to help Wawel improve their product packaging to 

meet international export standards, allowing them to increase their export 

capability. The UK has now become  one of the company’s top five export 

markets. 

Export Manager, Marcin Madeja, acknowledges Tesco’s commitment 

to Wawel: ‘Our whole business is constantly growing and Tesco is 
definitely a part of this positive trend.’ 



Tymbark 

Tymbark produce soft drinks, juice and pasta and has been on the Polish 

market since 1936. Tymbark currently exports £4.2 million GBP worth of 

products to Tesco stores in the UK and Central Europe. 

Tesco’s relationship with Tymbark started in 2007. To date, our orders 

have increased by 60%, first ordering 3.5 million litres of soft drink and 

then also adding110 tons of pasta to the listings. 

Continual increase in orders since 2007 means Tesco now forms 25% of 

their business. Tymbark now exports to Tesco markets in the UK, Republic 

of Ireland, the Czech Republic, Hungary and Slovakia.  

Tymbark Export Manager, Marcin Swiatlon, praises Tesco’s role in 

‘growing their business,  providing  a good distribution outlet and direct 

access to the UK market.’ 



Jutrzenka Colian 

Jutrzenka Colian specialises in confectionery and produces nuts, wafers, 

chocolates and biscuits under various brand names including Hellena, 

Goplana, Jutrzenka and Ziolopex. The company employs 2000 staff in its 

factory in Kalisz. 

Jutrzenka started exporting to Tesco UK in 2007 and has seen a 

substantial increase in their export activity since working with Tesco. 

Exports to Tesco UK have increased by 45% since 2007 and Tesco now 

buys 220 tons across 28 product ranges per year at a value of £1.6 million 

GBP. 

Tesco has helped the company grow its export capability with Tesco 

now representing 10% of its export sales.  



Agros Nova 

Agros Nova produces juices, sauces and ready meals for Tesco UK under 

the Łowicz and Garden brand.The company has three main factories 

across Poland in Łowicz, Włocławek and Zdunska Wola. They exported 

£1.5 million GBP worth of product for Tesco in 2011/2012. 

Supplying Tesco since 2007 with an annual increase in orders and 

introduction of new product listings. Agros Nova currently export 22 

products to Tesco stores. 

Tesco business made up 15% of the company’s export market in 2010. 

Agros-Nova’s products can be found in 563 of Tesco’s stores in the UK. 

On Agros Nova’s relationship with Tesco, Export Manager, Ewa 

Kubiak, said: ‘We have a very positive partnership. Our sales in the 

UK market are continually increasing.’ 
 



Wilbo 

Wilbo produces canned foods and seafood under the Neptune Brand and 

employs 400 people. Tesco exports from Wilbo were worth £800,000 GBP 

in 2011/12. 

Tesco has been working with Wilbo since 2009. Orders of canned fish 

have increased by 32% to almost 600,000 units in 2011, helping to 

increase their exports to the UK. 

The factory acknowledge that Tesco’s regular audits and technical advice 

has helped them improve product quality and help develop their brand in 

the UK.  

 

Export manager Anna Krolinska said: ‘We have a good relationship with 

Tesco. We receive clear information from buyers, clear instructions and 

prompt payment. The cooperation has helped us increase our sales in the 

UK.’ 

 



Tesco is a significant driver of Polish exports not just to 

the UK but also in Central Europe 

• Tesco works with over 150 Polish exporters  

• The appetite in the UK for Polish products is growing 

substantially and Tesco is a positive part of this trend 

• Tesco actively recruits suppliers to export to other 

markets through Tesco Supplier Academy 

 




